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CREATIVA 2026 – What Exhibitors Are Saying 

 

Dominique Köster, Owner, Schwaaba 

“CREATIVA is something very special to us because the community here is absolutely one-

of-a-kind. It’s all the more wonderful that we can present our first in-house sewing machine 

right here—a particularly affordable model with automatic threading designed to offer 

beginners high quality at an affordable price. Being able to showcase our various designs 

directly, without middlemen, makes the interaction even more immediate. The response 

from visitors was fantastic and, at times, downright euphoric, and we received an enormous 

amount of feedback.” 

 

Eva Kraus, wedding florist, Blumerie 

“It’s a great pleasure for me to showcase my craft at CREATIVA. The fair is incredibly diverse, 

and you quickly realize that the visitors have a genuine passion for creative things. I 

especially love that my own work and creativity receive so much recognition here. The 

various concept areas also offer a great opportunity to showcase one’s own services. And 

for me, it’s always exciting to see how others live out their craft and to take away new 

inspiration in the process.” 

 

Thomas Rimkus, Owner, Der Kräuterzwerg 

“CREATIVA has been worth it for us for twelve years. We’ve grown here from 30 square 

meters at the start to 150 square meters today. Now we bring the whole operation with us; 

all our employees are on-site and kept busy. Above all, the trade show reaches exactly the 

right audience for us. Add to that the lovely atmosphere, which always makes CREATIVA 

something special for us.” 

 

Swetlana Osmers, Founder and Entrepreneur, Mindfulness-Based Garden Culture 

Osmers: “For me, CREATIVA is a big celebration to which everyone contributes. This energy 

is palpable everywhere and gives the fair its very special character. It is precisely this open 

and lively atmosphere that makes it so special to me.” 
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Bruno Ciccarini, PR Manager Europe, xTool 

CREATIVA Dortmund was a perfect chapter for xTool. We didn’t come to sell; we came to 

listen, to co-create, and to show what becomes possible when professional tools—from the 

Color Craft Laser to the WonderPress to the UV printer—meet real people with real ideas. 

The Living Creation, our collective art installation that visitors built piece by piece over five 

days, has become something none of us could have created alone. That, for us, is the heart 

of the matter. 

 

Sara Skou Olsen, Founder, Det Kreative Klubhus 

“It’s exciting to meet so many people who love creativity. It gives me an incredible amount 

of energy to share the science of Craft Psychology and show how creative work can impact 

well-being. I’m looking forward to seeing how these ideas continue to spread throughout the 

community. I’d love to come back next year.” 

 

Luisa Beck, Senior Marketing Manager, Cricut 

“For Cricut, CREATIVA was the ideal event this year—just as it has been in recent years—to 

meet a portion of our own creative community of 10 million people and inspire new creatives 

with Cricut. Thanks to the large exhibition space at CREATIVA, we can not only successfully 

sell our machines and accessories on-site but also offer visitors the chance to try out and 

experience Cricut:  From creative workshops to presentations and product demos to 

networking events, the trade show allows us to demonstrate live to anyone interested that, 

thanks to the guided instructions in our software, anyone can use Cricut to create their own 

projects and make personalized gifts—even without prior experience—that you can’t buy in 

stores. We look forward to being part of the creative exchange at the trade show again next 

year, which is the highlight of our offline events.” 

 

Julia Nickel, Owner, Beach to the City 

“We love the interaction at CREATIVA because it allows us to bring our brand to life in a very 

direct way. People come to us, design their own unique, waterproof jewelry, and often take 

home that light, beachy vibe that defines our brand. It’s the combination of workshops and 

sales that makes the fair such a rewarding experience for us.” 

 

Charlotte van Gewechten & Marjolein van Gwechten, Founders, Studio Zepp 

“CREATIVA is truly for everyone—young and old alike—and it was precisely this diversity 

that immediately won us over. For us, it was our first trade show in Germany because we 

wanted to introduce and test a new concept with our polymer clay jewelry. We didn’t know 

beforehand how well our products would be received here, but the response was fantastic 
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and the people were incredibly open and friendly. That’s why we’re all the more delighted 

that we’ve already decided to come back.” 

 

Cora Sparidaans, Owner, CS Beaddesign 

“For me, CREATIVA was initially an experiment, since I don’t usually attend trade shows. 

That made it all the more wonderful for me that my book of jewelry designs and instructions 

was so well-received by such an enthusiastic community right here. Many visitors were not 

only interested in the book but also bought the necessary materials right away to create the 

designs themselves. I was surprised myself that the entire trade show appearance had 

already paid for itself by noon on the first day. It’s now clear: My participation is firmly 

planned for 2027.” 

 

Olesja Zedda, Head of Supply Chain / Project and Product Management DE, 

Maped Deutschland GmbH 

“For us, CREATIVA is our very first appearance at a creative trade show. We come from the 

stationery sector and are now presenting our creative product range for children directly to 

visitors in this setting. What is particularly valuable to us is the contact with end consumers 

who are shopping for their children—and the excellent visitor turnout shows that this step is 

truly worthwhile.” 

 

Otmar Bettscheider, Managing Director, biwo spiele 

“We are very pleased with the positive response our products have received at CREATIVA. 

Every CREATIVA is a great experience for us, both because of the visitors’ interest and the 

excellent organization. We particularly appreciate the relaxed and friendly atmosphere and 

the wide variety of offerings. CREATIVA is our favorite trade show.” 

 

Leonid Slad, Fashion Designer, ‘leonid matthias’ 

“CREATIVA is a real highlight for us every year. It almost feels like a class reunion because 

so many people come specifically to see us, and that really touches me. We now have a 

presence at several locations at the fair and are proud to also be able to design a stage. 

We’ve been exhibiting here for four years, and our presence at the fair has grown with each 

passing year. It’s precisely this versatility that I love about CREATIVA: no matter which 

creative direction you want to pursue, you’ll find inspiration and the right materials here.” 

 

Cornelia Maggi, Charity World Record 

“We are thrilled to be at CREATIVA and to use the trade show to recruit more participants 

and volunteers for our charitable world record attempt in embroidery. CREATIVA is the 
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perfect venue for us precisely because it brings together the commitment, passion for 

handicrafts, and enthusiasm we’re looking for in this project. Our world record attempt will 

take place on June 13, and we’re thrilled that more and more people are signing up.” 

 

Kay Klockow, Certified Designer/CEO, Pirate Business 

“Sustainable City is a particularly important section of CREATIVA for me because 

sustainability is a major topic in the design and DIY world and should be visibly represented 

here. It’s very clear at the fair that visitors appreciate sustainable crafts and high-quality 

products. That’s exactly what makes this area so valuable, and I’m very pleased that 

CREATIVA is creating space for it.” 

 

EXHIBITION AT A GLANCE 
 

CREATIVA – EUROPE’S LARGEST CREATIVE EXHIBITION 

For more than forty years, CREATIVA has been a fixture on the creative industry’s calendar. Once a year, Europe’s 

largest creative trade fair in Dortmund showcases the entire world of creative work. With a wide range of new and 

established products, custom-designed items, and innovative techniques, it serves as the hub for hobbyists and 

professional designers, artists, artisans, as well as manufacturers and distributors. Over five days, visitors will find 

handicrafts, arts and crafts, design, painting, drawing, felting, spinning, weaving, cake decorating, wood and 

metalwork, and jewelry making—all under one roof. Diverse workshops, creative exhibitions, and an exciting stage 

program create a vibrant creative world full of new ideas and inspiration. 

DATE:  

17 – 21 March 2027 

 

EVENT ORGANISER:  

Messe Dortmund GmbH  

HALLS: 

CREATIVA: Halls 4–7 

CAKE & BAKE: Hall 3   

VISITORS: 

65,000 (CREATIVA & CAKE & BAKE) 

 

TARGET GROUPS: 

All amateur and professional creatives, and people on 

the look-out for individually designed objects d'art. 

 

EXHIBITORS: 

Approximately 420 companies and exhibitors from 22 

countries (CREATIVA) 

 

             Further information          Download images          

https://www.messe-creativa.de/en-gb
https://www.instagram.com/creativa.dortmund/
https://de-de.facebook.com/creativa.dortmund
https://www.pinterest.de/creativa_do/
https://www.messe-creativa.de/en-gb
https://www.messe-creativa.de/en/pr-material#Downloads

